My objective is to understand the varying market needs and areas that FlavorKing needs to improve to remain competitive. With the varying change in fashion, tastes, and preferences, there has been a change in customers' behavior, and there is a need to understand how to use that to the advantage of the organization. To achieve this objective, I  will use a questionnaire method to survey the needs of the market. The questionnaire is a quick way to get the research done, and one can be able to segment the market by designing the questions to be answered by a certain category of people. The achievement made in the organization is beneficial, but there are still some aspects of business organization that needs to be addressed. The questionnaires will be administered to customers because they are the most important stakeholders in the organization, and the targeted goal is to improve customer experience and satisfaction in the organization. The questionnaire will be sent via mail to different customers who were willing to assist in the research. 

Have you ever bought it from FlavorKing?
Answer choice.	Always.
Sometimes.
		Frequently.
		Never.
Which products do you purchase from flavor king?
Do you like our products?
I do not like them.
I love all your products.
They are okay.
Are you happy with our services?
I do not like them.
I love all your products.
They are okay.
Do you refer others to our shop?
Always.
Sometimes.
		Frequently.
		Never.
	
To further analyze the results, I conducted a cross-tabulation on the results from the ten respondents. The data below shows results from the survey on the question "do you like our products."

Data without cross-tabulation.

	Answer choice.
	Total responses
	Percent.

	I do not like them
	8
	48%

	I love your products
	4
	46%

	They are okay
	3
	6%

	total
	15
	



