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                                                    Introduction
There exists a big challenge in increasing the people worldwide have health care coverage. Much young and health are against the call to enroll in health insurance plans. These healthy and young who are uninsured, they all take good health for granted, believe that since medical practitioners are well trained can treat and manage any kind of health crisis, are tech-savvy, and many have low motivation to enroll in these health insurance plans (White,2014). However, this report looks into the marketing techniques that can be used to encourage them to get insured.
[bookmark: _GoBack]Social media can be used to increase the young adult and the healthy with health reforms following the Patient Protection and Affordable Care Act(ACA). This act widely offers comprehensive parental dependent policy, health insurance covered market, and and finally Medicaid expansions. For these to achieve more enrollment, efforts should be made to that government websites such as Healthcare.gov hosts social platforms including Twitter, Facebook, and youtube that are mostly used(HealthCom,2015). These will ensure the promotion of health insurance plans to the targeted consumers.
National young adult advocacy organizations such as Young Invincible Can be used to reach more youth and even healthy people. These organization has partnered with the Department of Health and Human Services and even successfully hosted an online crowd-sourced video contest explaining to young adults and healthy the importance of enrolling in health insurance(HealthCom,2015). The organization is persuasive since they got over half a million votes and video views.
In the USA a modified form of high-deductible Health plans(HDHP) have been used and achieved an increase in enrollment for these targeted subjects. They have annual deductibles with more than $2000 per family (White, 2014) This ensures a family insurance that covers both the young and healthy and are able to have free access to medical services and even drugs in case of diseases such as cancer, diabetes and even caters for Medical expenses. It makes the healthy and the young to forgo the traditional plans and instead have these HDHPS.
Legislations should be set. For instance, The Access to Better Care Act of 2016was a bill that would give HDHPs health savings account flexibility to offer more coverage for services that managed chronic diseases on a basis that was pre-deductible (White, 2014). Such legislation acts as incentives for The youths and the health to get insured.
Conclusion
All these techniques aim at increasing the number of health and young people insured. However, for them to be effective there must be enough Insurance companies, personnel to convince them and even the information on the platform should be censured to ensure it is persuasive and the targeted audience should be considered.
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