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Development of Tweens

1. Tweens: Ten Going on Sixteen
i) How many examples of sources are used in the paragraph?
The writer has used three different sources to explain the trend of the tweening of children today.
ii) Who are they?
The sources are mainly market researchers, including:
· Michael Cohen, who is a research psychologist working with Arc Consulting, a public policy, education, and marketing research firm in New York.
· The Toy Manufacturers of America Factbook.
· Bruce Friend. He is the vice president of global research and planning for Nickelodeon. Nickelodeon, on the other hand, is a cable channel mainly aimed at kids.
iii) How are they credible sources?
The author defines tweens as children between the age of eight and twelve who are midway between early childhood and the preceding adolescence stage. Today, children at that stage tend to learn more towards teen styles, attitudes, and teen behavior without necessarily attaining the appropriate age. The market researches listed above helps in defining children today at their early maturity.
For instance, Michael Cohen explains that it is no doubt that today's generation of children is maturing and getting older while they are in actuality still young. He elaborates that the behavior is not only just a current deep trend among children but also a fashion that is here to stay. He said so because the trend seems to have an impact all over, from coasts to coasts, as he can witness the pattern in his daughter's childhood as well as the general childhood of other children. Toy Manufacturers of America Factbook strongly support the comments made by Cohen. They stated that initially, their products targeted children of age between birth and fourteen, but due to early maturity in today's generation, their market is narrowed down to children of age between birth and ten years.
The vice president of global research and planning for Nickelodeon, Bruce Friend, also backed the arguments. He clarified on the development of upper age children stating that it has been the most significant trend the company has witnessed ever. Bruce noted that the children of age between ten to twelve years of today are equivalent to the children age twelve to fourteen of the last decade. The arguments of these market researchers and market research companies are credible enough to define and demonstrate the trend in the early development of tweens.
2) “The stigma isn’t there the way it was ten years ago,” said Dan Kindlon, assistant professor of psychiatry at Harvard Medical School and co-author with Michael Thompson of Raising Cain
i) What is the tag?
The tag used in the statement is, "said Dan Kindlon." The phrase is used to show who is speaking but without diverting the concentration of the reader away from the main objective of reading the material.
ii) What is the active verb?
The paragraph talks about drugs getting incorporated into the tween culture. The active verb appears where the subject is acting on the matter. For our case in the section, the active verb in the professor's statement is "says."

iii) Where is the tag placed?
The tag is placed in the middle of the speech to interrupt the speech but maintaining the rhythm. It is placed in the middle of the speech to identify the speaker and provide an opportunity to insert a description of the speaker's position in his profession. The middle-placed tag also assists the reader in having a break in his reading, and it also mimics the actual speech patterns.
iv) What is the punctuation before the verb regarding quotation marks?
The punctuation before the verb is a comma, and it is within the quotation marks while using someone else's words in your material.
3) Breast implants
 The reader in the strategy of writer for a particular material targeting tweens about breast implants is to define what breast implants are and relate them to the aspect of being fake. The relationship between breast implants and fake is the ultimate strategy and aim of the writer to attain among the tweens. A breast implant is a prosthesis used to change the shape and size of mainly women's breasts. The procedure involves breast reconstruction via cosmetic surgery to replace natural breasts with synthetic implants. The replacement of native breast content with implants is what renders the activity fake or counterfeit.
 The reader out strategy of the writer is to show the positive value of breast implants to not only women but also black men.  Studies have indicated that breast implants can help boost the self-esteem of a woman. The implants help to shape the body image of a woman and provide a skin which she is most comfortable in all the time. A woman's self-esteem is boosted when she has a normal body part that will enable her to look perfect in clothes. To men, the implants help improve the levels of sexual satisfaction according to research studies. 
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