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In the interconnected and globalized world of today, intellectual property rights are fundamental (Rierson, 2008). Pirating songs, movies, and books to replication of drugs or goods is a serious matter. This is robbing hard work of another individual and using to gain a competitive advantage in the market. In this case study, the name Burger King is for the Hoots but does not belong to the Burger King Company in the state of Illinois. In the court case findings, the courts, with the clause that which prevents them from starting within a 20-mile radius of the Burger King of Hoots in Mattoon, IL in the Burger King Corporation favor.  When they trademarked the name, the Hoots' never obtained exclusive rights to name Burger King. In case they could have done so the Burger King Corporation could not have been in a position to federally trademark the name since they would have committed an infringement of trademark on the Hoots'. Before the national chain enacted the law, they owned the name, but since they never had exclusivity to the name, they were limited to Mattoon, IL. This scenario is important since the registration of Burger King Corporation took place Hoots' had registered (Thurmon, 2002). Nevertheless, the national chain trademarked the Hoots federally that in a real sense terminated the registration of the state trademark.  
The state law is almost below the federal law. The national chain could have had to get another name if the Hoots’ had claimed the exclusiveness to the Burger King’s name because they would have been committing infringements on the name of the Hoots’ (Rierson, 2008).  In the Federal Court, based on the case study, had the Hoots claimed exclusivity to the name of Burger King, then the national chain could have lost their case against the Hoots.  A state or no registration is much less powerful than federal registration. The state registration only covered the geographic area of the operation of Hoots. The court established that their markets were described by 20 miles radius. No such limitations would have existed if they had a federally registered trademark (Thurmon, 2002). The Hoots would have been in a strong position of bargaining with Burger King managing various branches of restaurants in the southern states and looking for expansion if the Hoot had acquired a federally registered trademark before Burger King (Miami).
Burger King Case developed a landmark judgment in a trademark which would assist define the Lanham Act that governs the trademark law and would become a staple in the schools of law. The family of Hoots was under the feeling that they had a defense in entire Illinois because they had acquired registration of an Illinois trademark (Rierson, 2008). The case includes various lawsuits and disputes that are important for the law schools as both defendant and plaintiff of the global chain of fast food restaurant has been part of Burger King since it was founded in 1954. The case has affected many legal topics influencing the operations of the company. 
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